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OKALOOSA COUNTY, Fla — An estimated 32,300 Floridians die from smoking-related
illnesses each year' and tobacco use remains the leading cause of preventable death in the
nation and in our state.? Tobacco companies increased their advertising dollars at the point of
sale by more than 42 percent in just one year.® When it comes to recruiting new youth to use
tobacco, studies show this tactic has been effective — the likelihood of starting can more than
double for youth who visit a store with point-of-sale tobacco ads at least twice a week.*

Tobacco Free Florida in Okaloosa County is taking actions to counteract the millions of dollars
being spent marketing cigarettes and other tobacco products, often at retail locations directly
next to schools. Tobacco Free Florida grantees in Okaloosa County have been interviewing
retailers about point-of-sale practices regarding tobacco placement and advertising to collect a
baseline for a community assessment. Educating youth about marketing practices that tobacco
companies use to influence them has been a priority as well.

Tobacco executives view youth as “replacement smokers,”® the next generation of customers
replacing those lost by the leading cause of preventable death in our state and our nation.® To
attract new youth smokers the tobacco industry continues to evolve the market with new
products, such as electronic cigarettes (e-cigarettes).

Many e-cigarettes contain nicotine, which is addictive, and have a variety of harmful chemicals.
They are also marketed by promoting flavors, including many that are especially appealing to
youth. The U.S. Food and Drug Administration recently sent warning letters to 17
manufacturers, distributors and retailers that were selling nicotine-containing e-liquids with
labeling or advertising resembling kid-friendly food products, such as juice boxes, candy or
cookies that were identified as being false or misleading’. Since then, all 17 companies have
stopped selling those products. According to the 2016 Surgeon General’s Report on e-cigarette
use among youth and young adults, more than 85 percent of e-cigarette users ages 12-17 used
flavored e-cigarettes, and flavors were the leading reason for youth use.®

About Tobacco Free Florida

The Florida Department of Health’s Tobacco Free Florida campaign is a statewide cessation
and prevention campaign funded by Florida’s tobacco settlement fund. Since the program
began in 2007, more than 212,000 Floridians have successfully quit using one of Tobacco Free
Florida's free tools and services. There are now approximately 451,000 fewer adult smokers in
Florida than there was 10 years ago, and the state has saved $17.7 billion in health care costs.
To learn more about Tobacco Free Florida’s Quit Your Way services, visit


mailto:HealthyOkaloosaPIO@flhealth.gov

www.tobaccofreeflorida.com or follow the campaign on Facebook at
www.facebook.com/TobaccoFreeFlorida or on Twitter at www.twitter.com/tobaccofreefla.
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